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Demand side: self-assessment template for retail customers (consumers)
There is a common understanding that retail customers are not very likely to actively request SEPA payment instruments, since the benefits may not be that obvious to them. However, retail customers will be affected by a phasing-out of the legacy instruments too. Formulating expectations for retail customers can easily be misconceived as putting an additional burden on consumers. In combination with consumers' reluctance to change payment behaviour, this might easily contribute to a SEPA-averse attitude. Therefore, it is worth emphasizing that the measures listed in this section are not actions that the Eurosystem "expects" from every consumer, rather the Eurosystem "expects" that the migration to SEPA will be facilitated if a lot of consumers take these steps.  

A retail customer can: 
1. inform himself/herself about the IBAN or his/her account and the corresponding BIC of his/her bank;
 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

Comments:      
2. use IBANs and BICs (if the latter is requested at all) instead of national identifiers whenever indicated on the invoice;

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

Comments:      
3. use SEPA credit transfers and SEPA direct debits (when available) instead of the corresponding legacy products;

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

Comments:      
4. use card payments at the point of sale, instead of less efficient means of payment (e.g. cheques), at a domestic as well as a SEPA level;

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

Comments:      
5. compare the services offered by banks in several SEPA countries, when establishing a new banking relationship.

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

Comments:      
If you have any questions with regard to this template, please contact us at: info@sepalatvija.lv. 

